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Executive Summary 
We The Change is a 6 Month structured Mentoring and Leadership Development 

Program for Women Entrepreneurs. It brings together founders of NGO, social 

enterprises, and startups creating social impact.  

 

The 2019 cohort for We The Change, 

supported by Genpact and Nasscom 

Foundation, received over 150 applications, 

out of which a total of 10 participants 

became a part of the final batch.  

 

The application process started in June 

2019 and spanned over 45 days. The 

program kickstarted on 21st August 2019 

with an induction webinar.  

 

This was followed by a 3- day residential 

session, held at Hotel Anya, Gurgaon, from 

29 August- 31 August 2019, where the 

participants gathered for immersive 

learning.  

 

The participants were exposed to 6 robust 

training modules over the 3 days that 

focused on- 

 

 “Personal Effectiveness as Entrepreneurs” 

and “Enterprise Sustainability and 

Scalability” along with speed mentoring and 

peer networking.  

 

The next phase of the program focused on 1-

o-1 mentoring sessions (face- to- face or 

virtual) where the participants navigated 

their challenges with the help of their 

mentors.  

 

Additionally, there were a series of 

interactive webinars with global speakers & 

industry experts focusing on different areas 

that the mentees needed assistance with. 

The mentees were exposed to numerous 

opportunities for collaboration and pitching, 

presented by the network of mentors, 

BeyonDiversity team and peer interactions.  

 

Finally, the mentees were felicitated with a 

‘Certificate of Mentoring’ at the Graduation 

Ceremony at Beyond Leadership, where 

they also got an opportunity to engage with 

different insightful panel discussions and 

interact with several high potential 

entrepreneurs and corporate and industry 

leaders. 
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Application Process & Selection  
 

The application process began on 3rd June 2019. In order to apply, the applicants had to 

meet a pre- set eligibility criteria which is as follows-  
 

• Woman Founder/Co-Founder of a NGO/Startup/Social Enterprise functioning for 2-5 years 

• Should be an enthusiastic and energetic entrepreneur 

• Should be innovator or risktaker 

• Have an innovative organization working towards answering a global challenge 

• Should be at least 18 years of age but less than 40 years of age as on July 15, 2019 

• Applicant should be from India 

• The applicant must have been working in her existing organization for at least 24 months 

• Demonstrate a deep commitment to working towards social change 

 

Women founders meeting the above mentioned criteria had to fill in a detailed 

application form, covering their personal and demographic information, as well as in- 

depth information about their organization, including the vision, impact created, goals 

etc.  

 

 
 

APPLICATION PROCESS 

 

The process of calling out for applications was comprehensive. We partnered with 

NGObox, which has one of the largest databases for social sector professionals, to drive 

the applications. As a part of the same, we ran a 3- week banner advertisement on their 

homepage, along with a couple of dedicated mailers that were sent to their database of 

Application call 
out via NGObox & 

partners

Over 150 
applications 

received for 1st 
round of 

shortlisting

60 Applications 
shortlisted for 

telephonic 
interview

30 applications 
shortlisted for 
minute review 

with 
representatives 
from Genpact & 

Nasscom 
Foundation

10 applications 
selected for 

participation in 
We The Change
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over 1,00,000 professionals. Additionally, the application process was promoted on our 

social media pages, as well as the social media handles of NGObox and our other annual 

partners.  

 

SHORTLISTING PROCESS 

 

We received a total of 150+ applications. Our internal selection team duly went through 

each application to weed out the ones that did not meet the eligibility criteria or were 

incomplete. Following this, about 60 applications were selected for a telephonic round. 

The applicants were personally called by our internal team to delve deeper into the 

application. The objective was to get information on very specific topics like-  

 

• The tangible impact that the applicant and her organization have been able to create 

• The short- term and long- term goals that applicant has set for the organization 

• A draft plan or line of action that the applicant has in mind as a means to achieve the set goals 

• Challenges faced in the smooth running of the organization 

• Key expectations from the program in terms of what they wish to take away/ learnings from this 

program 

• The time they will commit to the program and how they plan to pay their learnings forward 

 

FINAL SELECTION 

 

Based on the answers that we received, a total of 30 applications were shortlisted for the 

final round of selection, which took place in the presence of representatives from 

Genpact and Nasscom Foundation. Representatives from all three organizations 

minutely examined each application to select a total of 10 mentees for the program. The 

information about the selection to the program was communicated to the applicants 

both verbally and in writing, following which important documents (including the 

company registration certificate, PAN card, etc) were collected.  
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Induction & Workshop Highlights 
 

The program began with an induction webinar on 21st August 2019. The objective of the 

webinar was to welcome the participants to the program and introduce them to their 

peers before the workshop. Additionally, the aim was to understand the expectations 

they had from the program. The webinar also focused on illustrating what the workshop 

flow will be like and what the participants can expect as learning outcomes post the 

workshop. The participants were given tips on how they should approach their mentors 

and what are the best practices they can follow for a successful mentoring journey. 

Finally, the overall flow of the entire 6 month journey was discussed.  

 

The next leg of the program was a 3- day residential workshop at Hotel Anya, Gurgaon 

from 29th August 2019 to 31st August 2019. The workshop began with expectation setting 

and participant introduction (a template for which was already sent to the participants) 

amidst the peers, mentors and organizers. The mentors and the organizing committee 

too introduced themselves. The introductions were followed by a networking reception 

and speed mentoring where the mentees interacted at length with the mentors (mentor- 

mentee connect had already taken place). The objective of this mentoring and 

networking session was to encourage the participants to not only engage and interact 

with their 1-o-1 mentor, but also network with other mentors and industry leaders.  

 

 The residential training focused on 6 learning modules to boost the personal 

effectiveness of the participants as entrepreneurs as well as help them build sustainable 

and scalable organizations.  
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TRAINING MODULE 1: SELF 

AWARENESS 

• Identification of core values among 
the list of values that guide them 

• Creating a vision for their 
organizations, based on their 
personal vision, that is self 
explanatory 

• Understanding the purpose of their 
enterprise or organization 

 

TRAINING MODULE 2: 

PERSONAL BRANDING 

• Identifying the gap between what 
their brand portrays and what they 
aspire to be portrayed as. 

• Understanding how their 
organizational brand is an extension 
of their personal brand and how to 
leverage it. 

• Finding and showcasing their 
strengths to build a brand recall 
value and accelerate their impact 

 

TRAINING MODULE 3: POSITION 

YOURSELF IN A DIGITAL WORLD 

• Understanding the importance of 
presence in social media 

• Exploring what techniques work best 
for different social media platforms 

• Using storytelling as a means to 
accentuate the impact of the digital 
media outreach 

• Giving impetus to the existing reach 
and outreach to their individual 
enterprises activities through social 
media. 
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TRAINING MODULE 4: ALIGNING 

PASSION, PURPOSE & PROFITS 

• Understanding the difference 
between value creation and value 
capturing 

• Building on organizational 
sustainability and scalability by 
marrying their purpose with a profit 
motive 

• Understanding and working towards 
their measure of success 

 

TRAINING MODULE 5: GROWTH 

HACKING 

• Understanding the growth funnel 
and the various components it 
entails 

• Navigating and differentiating 
between the growth models for 
service and product organizations 

• Identifying the best practices for 
execution of the growth process 

 

TRAINING MODULE 6: 
FINANCIAL PLANNING 
• Understanding the foundational 

concepts of financial planning 
• Identifying which model of financial 

planning (top- down vs bottom- up) 
is suitable for their unique business 
model 

• Understanding the inputs to a 
financial model and gaining basic 
knowledge about the various 
elements (PnL/ Cashflow statement, 
etc) 
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Workshop Evaluation 
 

“Personal branding and growth 
hacking session were like reality check 
sessions for me, learning are helping a 
lot.”- Priya Sharma, Founder, 
Jimmerdari Foundation 

“All the sessions were beneficial for me. 

But the sessions on defining purpose 

and Aligning Passion Purpose & Profits 

brought a lot of clarity to my ideas.”- 

Amita Kaushik, Founder, 

Eduweave Foundation 

 

I believe that the need and significance of Personal Branding for an entrepreneur has 

been one of the most important learning from me that I will take home and work 

upon.”- Manju Menon, Co- Founder, NuSocia 

 

 
 

 

 

 

 

 

 

 

 

Overall Effectiveness of 
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1-o-1 Mentoring 
 

As mentioned, each participant was paired with a senior mentor based on their field of 

work, needs and expectations and mentor experience. Each participant completed at 

least 4-6 mentoring sessions with their mentor during the course of the program. While 

some sessions were face to face for some pairs, some were virtual, based on the mutual 

convenience of the mentors and the mentees. The mentoring relationship was guided by 

trust, confidence and effective communication between the mentors and the mentees.  

 

The BeyonDiversity conducted check-ins with the participants to ensure that their 

journey is on track. The check-ins focused on a comprehensive understanding of how 

the progress of the participants, and helping them the specific and unique challenges 

each one was facing in their journey.  

 

Live Webinars 
 

In addition to the 1-o-1 mentoring sessions, the participants were exposed to a series 

webinars with global speakers and industry leaders to address the expectations and 

challenges the participants had voiced. Each webinar was curated keeping in mind the 

various needs that the participants collectively reported. The webinars included- 
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Key Program Benefits 

 

Access to 
Newer 

Networks

Knowledge 
Sharing

Confidence 
Building

Funding & 
Pitching 

Opportunities

Clarity of 
Vision & 
Mission
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Program Impact 

 

The impact of this 6-month program has been measured on both quantitative and 

qualitative terms along the following parameters- 

 

Clarity of Vision & Mission 

 

80% participants agreed that the immersive learning session, followed by 1-o-1 

mentoring has been instrumental in helping them get a greater clarity in their vision and 

mission and how they can communicate their purpose in a brief and concise manner.  

 

Deviya Prabhakar, SowGood Learning, believes that immersive learning and 

comprehensive interaction with her mentor has led to a better understanding of not only 

what is the purpose that drives her and her organization, but also how to translate this 

purpose to create a sustainable business model.  

 

Kshitij Pipaleshwar, ICSA Innovations, applied for the program with an expectation to 

carve out the next steps for her journey. She claims that the program has been able to 

meet her expectations. She has forged high levels of clarity in what her goals should be 

for the next couple of years and how she and her organization should traverse the 

journey.  

 

Manju, NuSocia, affirms that the program encourage her team to brainstorm on their 

vision and purpose. She says that post the immersive session, she and her team of co- 

founders had comprehensive discussions around what they seek to take their 

organization to, in the way getting clarity in what they stand for and what drives them. 

 

Ability to Forge New Partnerships & Collaborations 

 

One of the mentees, Amita Kaushik, Eduweave Foundation, said that the session on 

vision and purpose helped her brain storm with her team on their offerings and how 

they could streamline the way they present their ideas. This has been highly 

instrumental in helping them attract a couple of investors and collaborators to take their 

ideas to the next level. The team is in high level of conversations with several 

stakeholders to collaborate for exponential growth. 

 

Meghna Chowdhary, WeUnlearn, has been able to connect with relevant stakeholders 

and mentors to initiate the productivization of the services her organization offers. 
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Picking on the session on Growth Hacking, Meghna believes that converting her ideas 

into products will unleash growth for her organization and is on the path to do it.  

 

New Funding & Pitching Opportunities 

 

Seeing the potential in awareness camps for oral cancer, one of the mentors, Sonal Bali, 

was able to connect a mentee, Apala Baduni, Ekohum Foundation, for pitching to BPCL.  

 

Another mentee, Priya Sharma, Jimmedari Foundation, kickstarted a new large-scale 

project with Bajaj Auto.  

 

Increase in Social Media Presence 

 

Owing to the session on social media presence and personal branding, one of the 

mentees, Monica Yadav, Respire Learning, has been able to streamline and better curate 

her social media action. This has helped her get back one of her older clients. According 

to her, the way she has been able to present her ideas on social media to communicate 

her vision and purpose, has been instrumental in attracting attention from the right 

stakeholders.  

 

Manju, NuSocia, believes that the program has enabled her to not only understand the 

importance of social media, but also helped her navigate the best practices to initiate 

one’s social media presence and how to grow it manifold, organically.  

 

Impact of Mentoring Relationship 

 

Characteristics of Mentoring Relationship 
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Deviya Prabhakar, SowGood Learning, believes that her mentor, Dr. Shalini Sarin has 

been a source of constant support, guidance and learning. Her streamlined approach to 

understanding the input and output of the business model has helped Deviya and her 

team better formulate their approach going forward to ensure profits supporting their 

purpose.  

 

Increased Business Visibility 

 

Apala Baduna, Ekohum Foundation, has been selected for the UnLtd Program to help 

boost the growth of her organization. She was also featured on the UnLtd blog for the 

exemplary impact her organization has been creating. 

 

Monica Yadav, Respire Learning, received the opportunity to represent her organization 

at the India Economic Summit 2019. 

 

Pooja Kaul, Organiko, was featured in LiveMint, for her and the organization’s efforts 

for creating cosmetics from donkey’s milk and not only increasing its life span, but also 

exponentially increasing the incomes of the rearers. Additionally, she received a feature 

in the SME Futures, which focused on the contribution of Organiko in the upliftment of 

the local community. Pooja Kaul also received the HerStory Times Award 2020. 

 

New Products & Services 

 

One of the mentees, Anjchita Nair, Cultr, has been able to launch a new vertical under 

her existing vision of creating awareness about culture and heritage. Under the same 

light, she and her team are in the process of launching a program for school going youth. 

She believes connections with peer from the education field, as well as mentors and 

others, have helped her make the idea more robust and comprehensive before the final 

launch.  

 

Anjchita, with the help of her mentor Sonal Bali, is also looking at collaborating with a 

few likeminded individuals who would like to help her and her organization onboard 

several temples of cultural and historical value on a subscription-based model. 

 

Paid it Forward 

 

Right from day 1 after the immersive session, Kshitij Pipaleshwar, ICSA Innovations, 

has been helping other NGOs, she consults with, to get greater clarity in their vision and 

mission, etc. She has been passing on all the learnings to other in the community, 

creating a ripple effect. 
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Mentors Speak 
 

“Beyond Diversity’s We the Change program is an excellent way to identify and 

nurture talent in the social development sector. While being of immense usefulness to 

the mentees, it indirectly serves communities impacted by the mentees programs 

as well as support SDGs and country’s development goals.” 

- Meenakshi Batra, CEO, CAF 

 

 

“We the Change offered a bundle of tools for productive and valuable 

conversations, knowledge sharing, challenges and its mitigation solutions.”  

- Sonal Bali, Partner, Diligent Consultant 

 

Mentees Speak 
“The program has been really helpful for me personally and professionally. I was always 
hesitant in reaching out to people, now I comfortably reach out to people wherever 
I need support from them. This is the most evident personal change. In terms of 
professional growth, I believe I have gained a lot from this program, especially the 
understanding of clearly asserting vision and mission. The webinars related to 
pitching was very helpful in understanding my work from the perspective of a funding 
agency or investor.” 
 

-Amita Kaushik, Eduweave Foundation 
 

“In my view, I have been able to use the contents of the first workshop in to my 

organization's functions. Also, some of the webinars for e.g.: Pitching, leading with 

Emotional Intelligence resonated with me better. But the biggest blessing is the 

amazing entrepreneurs I met.” 

-Manju Menon, NuSocia 

 

“Personally, it gave me a push to be more active on social media whereas 

professionally the vision mission setting activity done during the induction 

program gave me a lot of food for thought and worked to strengthen the same.” 

-Deviya Prabhakar, SowGood Learning 
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Graduation Ceremony 
Upon successful completion of the program, the mentees were felicitated with 

‘Certificate of Mentoring’ during the Graduation Ceremony at Beyond Leadership event 

held on 19 February 2020. In addition to graduating from the program, the mentees got 

the opportunity to engage with several eminent panelists from the event, including 

Apurva Purohit, President Prakash Jagran Group; Anuranjita Kumar and many other 

industry leaders and senior mentors. The formal sessions at the graduation ceremony 

were followed by a networking mixer to encourage the mentees to interact and engage 

with not only their peers, but other entrepreneurs and corporate leaders. 
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Program Timeline 
Timeline Activity Deliverables Status 

July 2019 1. Announcement of the 
program 

2. Applications open for 
Mentees  

3. On-boarding of Mentors 

1. Announcement creatives and outreach 
2. Approaching leaders (email & face-to-

face meetings) from various networks for 
joining the program 

Complete 

August 2019 1. Screening and on-
boarding of Mentees  

2. Matching of Mentors & 
Mentees (internally) on 
applications and skill set 

1. Screening of applications and finalizing 
mentees and mentors 

2. Matching as per skill set and 
requirements 

3. Drafting of program timetable & 
Mentoring Guidebook 

4. Finalizing communication material for 
mentees & mentors 

Complete 

August 2019 1. Announcement of 
Mentor-Mentee pairs  

2. Introductions to each  
3. Program Orientation - 

Expectation Mapping on 
both sides  

4. Initiation of Program 
through online sessions 

1. Introductions of Mentors & Mentees 
2. Facilitators for next two months finalized 

and onboard 
3. Webinars & Online Sessions initiated 
4. Venue finalized for Immersive 

Residential Training Program 
5. Communication material for Immersive 

Residential Training Program finalized & 
printed 

6. Logistics for Immersive Residential 
Training Program initiated 

Complete 

August 2019 1. Immersive Residential 
Training program 

2. Online Sessions continue 

1. Successful completion of Immersive 
Residential Training Program (two days) 

2. Continued communications for online 
sessions  

Complete 

September 

2019 

Mentoring Sessions / 

Online Sessions 

1. Facilitators for next two months finalized 
and onboard 

2. Continued Webinars & Online Sessions - 
designed and implemented 

Complete 

October 2019- 

February 2020 

Mentoring Sessions / 

Online Sessions 

1. Continued Webinars & Online Sessions - 

designed and implemented  

Complete 

February 2020 Reflections & Network 1. Conclusion of the program- Mentoring 
Graduation Ceremony 

2. Survey with Mentees & mentors 
3. Full report of the program 

Complete 
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List of Facilitators 
Annexure 1 

Shilpi Singh 
Managing Partner BeyonDiversity  

 

With more than 20 years of corporate experience leads the Coaching practice in the 

region.  Shilpi is also on Board of Swechha, one of the best known NGOs of India, 

working in space of environmental issues. She has had 14+ years of HR experience with 

some of the world’s best media companies – Ogilvy & IMG. She has handled PAN India 

responsibilities and challenging global matrix across multiple industries including 

FMCG, Luxury, Bank Telecom,Technology, Manufacturing and more. She now plays the 

role of a Performance Catalyst, working with individuals and organizations to better 

their performance, profitability and purpose. Shilpi has been trained and certified by 

Results Coaching System (Australia) and is amongst the early believers and 

practitioners of executive coaching in the country. She is also a certified Emotional 

Intelligence practitioner. A multi-tasker, sheis also the co- founder of Unhotel.  

 

Sonal Kapoor 

Founder, Director, Protsahan India Foundation 

 

Sonal Kapoor is the Founder Director at Protsahan India Foundation. She has done her 

graduation in Microbiology from Delhi University and post graduation from SIIB and 

Indian School of Business. Sonal is a member, expert committee on anti-child 

trafficking (Delhi Commission of Women) and member of CSO Coalition to End Child 

Marriage in India. She is a Vital Voices fellow, World Bank Fellow & Blogger, Australia 

India Youth Dialog Fellow, Goldman Sachs ISB Woman Social Entrepreneur, FICCI and 

CII Awardee. She is a speaker of repute at Harvard School of Graduate Education, 

Boston and Chicago University and several IIMs and IITs. She often engages with 

students from colleges across the world on the issue of social entrepreneurship. She has 

received several national and international acclaims for her work with vulnerable 

children across the country. 

 

Dr. Shalini Sarin 

Executive Director & Mentor, Elektromobilitat India Pvt. Ltd 

Dr Shalini Sarin is the Senior Vice President HR, CSR and BoP at Philips Lighting. She 

holds a Doctorate in Organization Behaviour, and double Masters in Sociology and 

Human Resource Management. She is a Psychometrician from British Psychology 
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Society and has an Advanced Human Resource certification from Ross School of 

Business, University of Michigan and an Executive Coach from Motorola University-

Chicago.  

In her career spanning over 28 years, Shalini has led and lived through several 

Transformations including HR Transformation, Acquisitions, Mergers, IPO and 

Organization Restructuring and Change across the globe. In the last 5 years Shalini has 

focused her efforts towards corporate social responsibility, business in the base of the 

pyramid and Solar business at large. Shalini was the Chairperson of CSR – National 

HRD Network – A consortium of all industry organization and now Chairs the Philips 

Lighting global foundation based in Amsterdam. In her personal time too, Shalini 

invests in creating sustainable solutions and empowering the community. 

 

Ravi Kikan 

 

I love to work with startups in setting up their businesses and building growth. I also 

have written a book to help budding entrepreneurs on How To Validate Your Startup 

Business Idea. I am currently leading Plus Offices in India and helping Startups, SMBs 

& Corporates in providing them Customised, Managed and CoWorking facility. Some 

awesome growing startups work in our facilities.  

 

My experience across sectors like Media & PR, Fintech, Education, Advertising, Retail, 

Mobile, Healthcare, AI, iOT, Tech, e-Commerce, Real Estate has helped me to launch 

startups & grow ventures into profit hubs. I love working with entrepreneurs, startups, 

community builders, institutions and investors who are focussed at growth. Have been 

instrumental in building and running startup operations in a CXO role. My Focus Areas 

include Planning & Leading Startup Operations, Building a Growth Team, India 

Entry/Expansion Strategy, Go To Market Planning & Execution, Big Data Visualization 

Projects (Have done for global clients like HP, Yahoo, IBM, Emerson, Akamai etc.) 

Sonal Agarwal Bali 

Partner, Diligent Consult 

 

Chartered Accountant with over 18 years of experience into leadership positions 

Worked in flagship companies like PepsiCo, FujiFilm, Genascis and held Strategic. 

Finance Controllership / Leadership positions. Part of initial team as Head of Finance in 

successful Indian startups like Spice Hotspot & Oyorooms. Headed the Startup 

Initiatives and Incubation Centre for Kanoria Foundation / SREI Group. Mentor at IIT 

Kanpur Incubation (INVENT)Independent Director of a listed company. Advisor to 

leading incubators & accelerators. Start-up Evangelist & Technology Enthusiast, 

freelance advisor & mentor to various startups in diverse sectors. Successful 
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Fundraising experience and active & resourceful networker having good connects in 

investor community (Angel & VC - Indian & international). Was selected as a delegate to 

the “Discover Israel – Young Leaders” Program by the Embassy of Israel 

Have secured a Scholarship from a leading University of Israel 
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List of Mentors 
Annexure 2 

Apurva Chamaria 

Chief Revenue Office, RateGain 

 

I'm currently the Chief Revenue Officer at RateGain, world's leading SaaS provider to 

travel and hospitality sectors. In my previous stint at HCL, I headed corporate 

marketing and was responsible for brand marketing, employer brand, employee 

marketing, thought-leadership , digital marketing, analytics, finance and marcom. Other 

roles @ HCL include being a part of the CEO’s Vineet Nayar's office and being a Sales 

Director at HCL America. Prior to moving into sales, I was the Global Head of 

Marketing and Strategy for Enterprise Applications leading a geographically distributed 

team of marketing managers 

 

Ashwani Lal 

Chief Operations & Quality Officer and Chairman of CSR Board, ALTRAN 

 
Passionate operational excellence thought leader with experience in leading large 
delivery programs, driving quality and program management activities across the 
organization, leading operational efficiencies in sales, business and delivery operations, 
and providing thought leadership in all quality and process improvement activities 
across the organization. He comes with 30 years of progressive experience in IT / 
Telecom / Software Industry with extensive international exposure, servicing almost all 
Tier-1 telecom clients in the world. Currently responsible for operations management 
for Business, Delivery and Quality thru various business enabling processes to boost 
revenue growth, ensuing a strong governance and control mechanism to improve 
efficiency and increase profitability. 
 

Dr. Shalini Sarin 

Executive Director & Mentor, Elektromobilitat India Pvt. Ltd. 

Dr Shalini Sarin is the Senior Vice President HR, CSR and BoP at Philips Lighting. She 

holds a Doctorate in Organization Behaviour, and double Masters in Sociology and 

Human Resource Management. She is a Psychometrician from British Psychology 

Society and has an Advanced Human Resource certification from Ross School of 

Business, University of Michigan and an Executive Coach from Motorola University-

Chicago.  

 

https://www.linkedin.com/search/results/all/?keywords=Elektromobilitat%20India%20Pvt.%20Ltd.
https://www.linkedin.com/search/results/all/?keywords=Elektromobilitat%20India%20Pvt.%20Ltd.
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In her career spanning over 28 years, Shalini has led and lived through several 

Transformations including HR Transformation, Acquisitions, Mergers, IPO and 

Organization Restructuring and Change across the globe. In the last 5 years Shalini has 

focused her efforts towards corporate social responsibility, business in the base of the 

pyramid and Solar business at large. Shalini was the Chairperson of CSR – National 

HRD Network – A consortium of all industry organization and now Chairs the Philips 

Lighting global foundation based in Amsterdam. In her personal time too, Shalini 

invests in creating sustainable solutions and empowering the community. 

 

Gagan Singh 

Chief Evangelist Culture, Anarock Property Consultants,  Board Member - 
Timex Group and Future Retail Ltd. Trustee at Salaam Balak Trust 
 
Gagan is an Independent Director on the boards of Timex Group and Future Retail Ltd. 

She heads the Audit Committees of both Companies and is a consultant to Anuj Puri’s 

Anarock Property Services Pvt. Ltd. She considers herself to be a general management 

expert and have consistently achieved success in reviving businesses that are in trouble 

or need to scale up through better processes and rhythm. She manages to make 

dysfunctional teams work better together. She has over 30 years of experience across the 

apparel, exports and hospitality sectors. Prior to JLL, she was with Benetton India for 

over 6 years as Executive Director, and was appointed CEO in 2005. Gagan spent 14 

years from 1982 to 1995 in Nepal with the Soaltee Group, the leading conglomerate of 

Nepal. She enjoys theatre, interior design & travel and is a trustee since 1999 of Salaam 

Baalak Trust, an NGO, working with street and working children and the founding Vice 

President of Youthreach, an NGO. 

 

Latika Thukral 

Latika Thukral, a former SVP with Citibank, left her banking career to establish 

iamgurgaon as one of the Co-Founders in 2008. She moved to Gurgaon in 1996, and 

witnessed the transformation from a small sleeping town to the advent of haphazard 

growth. The iamgurgaon team acknowledged this phenomenon and decided to embark 

on this citizen movement of making a difference to the city through collaboration.  

 

As part of the shared vision and persistent implementation to make Gurgaon a better 

place to live in, the iamgurgaon team along with various stakeholders were able to create 

a 380 acres city forest (Aravali Bio Diversity Park) carved out of a mining and stone 

crushing site. in 2018, a 5.2 km green urban mobility corridor called Eco Restoration of 

a Bundh was also completed. The team continues to work towards their goal of Million 

Trees Gurgaon (one of the flagship campaigns) by planting local native species in the 



 

23 
 

city.  

 

As a result of her work with iamgurgaon, Latika was conferred with the inaugural Nari 

Shakti Award by President of India in 2015. She has also been awarded appreciation 

award by Goverment of Haryana in 2010, the L’Oréal Femina Women of Substance in 

2014 and Most Powerful Women in Social Sector by Business Today in 2018.  

 

Prior to this, Latika worked with Citibank as a Senior Vice President, her tenure with 

them lasted for 18 years, where she served in leadership positions with various lines of 

business - Consumer banking, Credit Cards, Loans, Credit, Collections and Marketing. 

She started her professional career as a management trainee from ITC hotels with a 

short stint with them for 2 years.  

Latika is a graduate in Commerce from Hindu College, Delhi University and has 

completed the Marketing Management programme from ITC (affiliated to IHC, Paris). 

She now lives in Gurgaon with her husband and two sons.  

Meenakshi Batra 

CEO, CAF India 

 

Meenakshi Batra is a seasoned social development expert driven by integrity and strong 

ethical principles. With over 28 years of sector experience, Meenakshi Batra is a 

confident leader with a passion for innovation. Through her efficient developmental 

acumen, Meenakshi has been instrumental in augmenting change using system 

thinking. As a CEO of CAF India, Meenakshi pursues a consistent commitment in 

integrating social good for both business and society at large by developing creative 

solutions that draw on the complementary capabilities to address major developmental 

challenges. As a strong leader, Meenakshi not only thrive for the best but also inspire 

others to achieve their potential.  

 

Her experience includes working in both developing and fragile countries and has 

successfully led large country programmes in India, Afghanistan and Indonesia, 

working with some of the leading international development agencies like DFID, Save 

the Children, Oxfam, War Child, Child Fund International and government in different 

roles in Afghanistan, Bangladesh, Nepal, Sri Lanka, India and Indonesia. 

 

Moutushi Sengupta 

Director, India, John D and Catherine T MacArthur Foundation 

Moutushi Sengupta is a senior management professional with more than 24 years of 

experience in the development and corporate sector. As a part of the Department for 
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International Development and in her current role as the Director – Programmes and 

Advocacy, she has worked across a range of sectors and geographies to develop 

strategies; ensure proper design, implementation and evaluation of development 

interventions. She has many years of experience in coordinating and negotiating with 

actors in development, including senior bureaucrats, political leaders, development 

networks and donors, such as DFID, UN institutions and the World Bank. Her 

particular strength lies in leading and managing large, diverse teams and delivering 

results through effective team work. 

 

Prabhat Labh 

CEO, Grameen Foundation India 

 

Prabhat Labh is an international development expert with over two decades of 

experience in leading programs and initiatives across twenty countries in Asia, Africa 

and North America. Prabhat brings deep domain of knowledge in financial inclusion, 

enterprise development and livelihood sectors. He has designed and managed very 

large, multi- country, multi-stakeholder initiatives leveraging digital technology, human 

centered design and informal approaches that have brought valuable financial services 

to millions of low income people in Africa and Asia. He also serves on a number of 

boards, investment committees and advisory committees and is frequently called upon 

to speak at leading global and national events. 

 

Priyanka Dutt 

Country Director, BBC Media Action (India) Ltd. 

 

Priyanka Dutt is the India Country Director for BBC Media Action, the BBC’s 

international NGO that uses the power of media and communication to inform, 

empower and connect people around the world. With two decades of experience in 

media and communications across both private and development sectors, Priyanka 

specializes in communication for social impact. She has worked on a range of media 

platforms and formats, including television, radio, mobile, and outreach. Her work has 

won several Indian and international awards including two GLOMOs, a Commonwealth 

Broadcasting Association Award, a Global Health award and a Vodafone Mobile for 

Good award, among others. She holds a Master’s degree in Film and Television Studies 

from the University of Warwick, UK. 
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Radharani Mitra 

Global Creative Advisor, National Creative Director & Executive Producer, 

BBC Media Action (India) Limited 

 

With three decades of experience, Radharani mines insights, formulates strategies and 

tells stories using new and legacy media to bring about social and behaviour change.  

She has created several unique and impactful communication interventions such as the 

Condom Ringtone; the TB Superhero Bulgam Bhai (Mr Sputum); Nugget an Android 

mobile game for teenagers; BBC Janala (window), an interactive, digital English-

learning brand in Bangladesh, the Mr Plan-Plan radio drama series during the Ebola 

epidemic in Africa, Klahn 9 Dream Station, a TV reality show in Cambodia, to name just 

a few. She has played a key role in designing BBC Media Action’s mHealth innovations 

Mobile Kunji, Mobile Academy and Kilkari - the last two have been scaled up nationally 

by the Government of India.  She has masterminded two TV dramas - AdhaFULL (Half-

full), a whodunit series on adolescence and gender and Navrangi Re! (Nine to a Shade), 

on urban sanitation that was broadcast by Viacom 18. 

Her work has won several Indian and international awards including at ABBY, Cannes, a 

GSMA Global Award, a Commonwealth Broadcasting Association Award, a Global 

Health Award, more than one Laadli Media Award for Gender, a Digital Empowerment 

Foundation Award and a Vodafone Mobile for Good Award, among others. 

 

Radhika Bharat Ram 

Jt Vice Chairperson, The Shri Ram Schools 

 

Radhika is the Joint Vice Chairperson of The Shri Ram Schools and serves as a member 

on the Board of the SRF Foundation. Under the aegis of Shri Educare Limited, an 

education consultancy company, she has been instrumental in setting up The Shri Ram 

Millennium Schools in NCR and serves as a member of the Management Committee of 

these schools.  Radhika is a trustee of CAPED – Cancer Awareness, Prevention and 

Early Detection that has been working in the area of awareness creation for women 

centric cancers. She also serves as the Hon. General Secretary of Delhi Crafts Council, 

the Jt. Secretary of The Blind Relief Association and the Chairperson of The Indian 

Blind Sports Association. Radhika has been a member of the steering committee of CII 

Foundation Woman Exemplar Program since 2014. She is also a member of Advisory 

Board of Saajha.  Radhika earned a degree in Bachelors of Commerce from Delhi 

University. Outside of work, she enjoys music, pottery and running. 
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Ravi Kikan 

 

I love to work with startups in setting up their businesses and building growth. I also 

have written a book to help budding entrepreneurs on How To Validate Your Startup 

Business Idea. I am currently leading Plus Offices in India and helping Startups, SMBs 

& Corporates in providing them Customised, Managed and CoWorking facility. Some 

awesome growing startups work in our facilities.  

 

My experience across sectors like Media & PR, Fintech, Education, Advertising, Retail, 

Mobile, Healthcare, AI, iOT, Tech, e-Commerce, Real Estate has helped me to launch 

startups & grow ventures into profit hubs. I love working with entrepreneurs, startups, 

community builders, institutions and investors who are focussed at growth. Have been 

instrumental in building and running startup operations in a CXO role. My Focus Areas 

include Planning & Leading Startup Operations, Building a Growth Team, India 

Entry/Expansion Strategy, Go To Market Planning & Execution, Big Data Visualization 

Projects (Have done for global clients like HP, Yahoo, IBM, Emerson, Akamai etc.) 

Sandeep Bidani 

Partner, Positive Momentum 

 

Experience & Professional Qualifications Build strong teams so they build you’ is the 

mantra Sandeep has followed in his over two decades of experience as a CHRO with 

large multinational companies in BFSI, IT/ITES, Media and Healthcare sectors. He has 

held Executive and Regional HR Leadership roles with KPMG, American Express and 

IBM. In his career he also nurtured 4 startup/new initiatives in the ITeS, Telecom, 

Media and Healthcare domains as CHRO. As part of his stint with KPMG, he was also a 

Management Consultant working across India and later based in Doha, Qatar, managing 

projects in the Middle East. As a CHRO, he led transformational projects like setting up 

shared services, Derisking Collective Bargaining, HRMS implementation, M&A, 

Employee Relations, Compensation & Benefits and Leadership Talent Strategy. In these, 

he managed geographies like India, Middle East, Sri Lanka and The Philippines. In his 

largest role, Sandeep was the Regional HR Director with IBM for one of the 25 regions 

of IBM spanning across Customer Services, BPO, IT Services, Research and Consulting 

managing over 30,000 people. Sandeep has been a member of many industry bodies 

like CII, AMCHAM and NASSCOM. He has completed an Executive Leadership 

Programme from Cornell and is an Engineer and MBA. He was recently rated amongst 

the Top 100 influencers in HR in India on Twitter by a rating agency. His views on 

Entrepreneurship, HR Analytics, Leadership, Diversity and Inclusive Work 

Environments are widely published on social media. Along with these roles cutting 



 

27 
 

across time zones, he has followed his passion in poetry writing, photography and 

working with children on personality development. 

 

Sonal Agarwal Bali 

Partner, Diligent Consult 

 

Chartered Accountant with over 18 years of experience into leadership positions 

Worked in flagship companies like PepsiCo, FujiFilm, Genascis and held Strategic. 

Finance Controllership / Leadership positions. Part of initial team as Head of Finance in 

successful Indian startups like Spice Hotspot & Oyorooms. Headed the Startup 

Initiatives and Incubation Centre for Kanoria Foundation / SREI Group. Mentor at IIT 

Kanpur Incubation (INVENT)Independent Director of a listed company. Advisor to 

leading incubators & accelerators. Start-up Evangelist & Technology Enthusiast, 

freelance advisor & mentor to various startups in diverse sectors. Successful 

Fundraising experience and active & resourceful networker having good connects in 

investor community (Angel & VC - Indian & international). Was selected as a delegate to 

the “Discover Israel – Young Leaders” Program by the Embassy of Israel 

Have secured a Scholarship from a leading University of Israel 

 

Vaibhav Chauhan 

Founding Secretary, Sahapedia 

 

Vaibhav has trained in managing and conserving heritage. A founder member of 

Sahapedia, he is its secretary and is responsible for resource development and 

operations. Vaibhav has top-up degrees in sustainable tourism, digital marketing, IPR, 

CSR and management from institutions that include IIT-Bombay, National Law 

University and Harvard Business School. He has worked with the National Mission for 

Manuscripts and Sangeet Natak Akademi. His passion is to leverage technology to reach 

travellers, students and enthusiasts. He curates specialised tours in north India, and 

created India’s first Mobile App (Android) on museums. 

 

 

 



 

28 
 

List of Mentees 
Annexure 3 

Name-Pooja Kaul 

Age-25 

Location-Delhi-NCR 

 

Profile- Founder,Organiko-Beautifying Life(2017) 

 

I am a Strong business development professional with a Post Graduate Degree in Social 

Innovations and Entrepreneurship from Tata Institute of social.  

 

As the founder of Organiko-Beautifying Life, I manage product development and 

marketing unit of Organiko currently. My interest area and strong skills are business 

development and Marketing. I believe marketing has always makes me experiment with 

new ideas. Till now I'm responsible of Organiko's MARKETING & PR initiatives. 

 

About the organization- 

 

Organiko is an entrepreneurial business which has introduced natural skin care 

products based on donkey milk into the Indian Market while also promoting sustainable 

development and community welfare. We're creating livelihood for one of the 

marginalised sections of our Society 'Donkey owners' by utilizing their existing 

untapped resource i.e Donkey's milk to produce 100% Natural skin care products. 

Donkey's milk is known for its Anti-Aging and natural healing properties for skin. And 

was very famous as beauty secret of queen Cleopatra in Egypt. Organiko doesn’t just 

provide natural skin care products to its customers but is also improving the rural 

economy by uplifting donkey owners. A byproduct of this is also the good care and 

proper nutrition donkeys receive since they’ve become assets restoring their original life 

expectancy from 4-6 years to 20-25 years. The owners who were merely earning 150-

300 rupees a day, now earn somewhere between 1300-2000 rupees a day at the rate of 

3000 rupees/litre of donkey milk which enables them to provide for their family and 

educate their children. 

 

Name-Kshitij Pipaleshwar 

Age-28 

Location-Mumbai 

 

Profile- Founder, ICSA Innovations (2016) 
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Kshitij is a film maker, researcher and entrepreneur. She works at bringing together 

like-minded individuals, agencies, communities and organisations who share the 

common goal of promoting self-reliance and upward mobility amongst the most 

disadvantaged sections in the society. 

 

About the organization- 

 

ICSA (Ideas for Communication and Social Action) Innovations works in the domain of 

outreach, research, media and design. With the aim of weaving social consciousness we 

work with corporates, social organisations, educational institutes and communities. We 

strive to create impactful communication and outreach strategies for organisations as 

well as their internal & external communication channels/stakeholders. 

 

Name-Amita Kaushik  

Age-38 

Location-Delhi 

 

Profile- Founder, Eduweave Foundation 

 

Experienced Project Manager with a demonstrated history of working in the education 

management industry. Skilled in Sociology of Education, Classroom Management, 

Instructional Design, Curriculum Development, and Teacher Training. Strong program 

and project management professional with a M.Phil focused in Education from Central 

Institute of Education. 

 

About the organization 

 

EduWeave Foundation is a registered section- 8 company. We are a group of 

professionals with passion and expertise in a) Teaching and Learning, b) Curriculum 

Development and transaction, c) Teachers’ Professional Development, d) Creating 

Assessment tools for Learning; e) Leadership Development and, f) School 

Transformation. The primary purpose of our organization is to provide contextual 

solutions to various educational problems that interfere with children’s learning. We 

cater to all types of educational organizations that are directly or indirectly working 

towards improving the quality of education. We believe that in the present context there 

is a dire need to make viable shifts in the following areas:  outcome oriented practices 

to holistic development of children with due emphasis on social and emotional 

development of children  information laden curriculum to experiential curriculum  

fragmented popular practices to process-based inclusive experiences that cater to the 

individual and group needs  inspection and judgment to support and guidance  
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administrative leadership to pedagogical leadership Our vision is to create child-friendly 

spaces led by empowered school leaders and teachers. We believe that these spaces can 

be created by building capacities of teachers and school leaders and by weaving 

relationships between people and processes of educational ecosystem. We have two 

major verticals: 1. Providing pedagogical support for school transformation. This 

.includes a) teaching and learning practices and process , b) capacity building of 

teachers, c) leadership training and d) integration of social and emotional component in 

the existing curriculum 2. Setting up and enriching pre-primary based on the 

developmental needs of young children. 

 

Name-Anjchita 

Age-32 

Location-Delhi-NCR 

 

Profile- COO, Cultre (Cultech Wave Pvt Ltd) (2015) 

 

Anjchita B. Nair is an Architect with a PG in Public Policy and Management with 

experience of working with multiple non-profit organizations in the areas of financial 

inclusion; heritage documentation; digital platforms; urban planning and sustainable 

low-cost architecture. She has been associated with multiple projects involving the 

Central and State governments and has also participated in formulation of projects 

under Corporate Social Responsibility.  

 

About the organization- 

 

Art and Culture inspires us, so we try and build solutions using technology to support 

cultural awareness, cultural entrepreneurship and heritage education. The goal of 

Cultech Wave is to widen access to, and deepen understanding of India’s history, arts, 

culture, and heritage in their diversity. Technology has now provided many new and 

exciting opportunities to democratize the experience and interpretation of heritage 

products. CulTre, our first initiative as Cultech Wave is an attempt to use these 

opportunities to create new audiences for the domain of culture by increasing 

awareness, especially amongst children who would become the future consumers and 

creators of cultural content. CulTre shall also collaborate with cultural institutions, 

technology solution providers, SMEs in order to create a new ecosystem to cash in on 

opportunities that have emerged in recent times. One such opportunity that we shall 

focus in is Travel & tourism, which is an INR 9.4 lakh crore industry in India and 

experiential travel will propel Indian tourism sector to $136 bn by 2021. 
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Name- Apala Baduni 

Age- 30 

Location- New Delhi 

 

Profile- Founding Secretary, Ekohum Foundation (2016) 
 

I am Dr Apala Baduni, with a specialization in Oral Medicine and Radiology,with 

various National and International publications. During my post graduation, I 

researched on Oral Cancer. Over 5 people in India die every hour everyday because of 

Oral Cancer. I was shocked to see the volume of patients suffering from this disease, 

most of these cases were attributed to tobacco, what touched me the most was that these 

were young people with wives and children; they mostly belonged to a low socio-

economic backgrounds. In my training, I learnt how to diagnose and treat Oral 

Precancer which precedes Oral Cancer, if at that stage a person can be diagnosed the 

chances of survival increases by 33%. If all those patients were diagnosed early so many 

would have saved themselves and their families from death, economic, physical and 

mental trauma. Hence the idea of Ekohum was born, to take it ahead; I got training as a 

tobacco cessation specialist, followed by a fellowship on Oral Oncology. As I had no 

background of social work hence I started working part-time with NGO, working with 

end of life cancer patients. Like minded people came together and we started holding 

camps for Oral Cancer Screening. and sessions for Cancer Awareness. Till now we have 

screened 120 people with Oral Pre-Cancer many of them are under treatment, We also 

help people to quit tobacco, with counseling and many of them have become an 

ambassador of change. 

 

About the organization- 

 

Ekohum Foundation is a trust registered in Delhi under Indian Societies Act, 1860. 

Foundation’s strength lies in its core team which includes Doctors, Academicians, 

ExServicemen and Professors who helps us to sync with government policies and 

welfare schemes. 

Basic objective of the organization is to promote health and wellness and take our 

initiatives to the remotest of the locations. We mass screen a population for oral Cancer; 

diagnose people at a pre-cancer stage and spread awareness about Cancer prevention 

and Tobacco control measures 

 

Name-Meghna 

Age-30 

Location- Bangalore 
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Profile-Co-Founder,CEO,WeUnlearn(2019) 

 

I am the CEO and Co-Founder of WeUnlearn. My role is to empower adolescent's to lead 

gender-equitable lives And making feminism palatable through infographics and 

distilled academic papers presented as illustrations. I believe that Awareness, Action 

and Influence are the key pillars to building a gender equitable society. While Awareness 

empowers the adolescent with the knowledge and critical thought on gender-based 

discrimination, our Action and Influence pillars allow you to apply the awareness in real 

life situations. 

 

About the organization- 

 

WeUnlearn's mission is to empower adolescents with the awareness, information, and 

skills to develop gender-equitable relationships.After having conducted multiple pilots 

(workshop based, retailing diversity books, IVR content on inclusivity) and speaking to 

our beneficiaries, we realized two things - a. Girls are already aware of the burden of 

gender but accept it as their reality. They lack the concrete pathway and are risk-averse 

to opposing. b. While there is formidable work in building awareness, very few of it has 

converted into behavior change or is predictive of behavior change (GEMs report, 

Breakthrough report; no longitudinal study was ever done in India beyond 3 years).We 

are currently building a technology platform where girls can practice their 

negotiation/persuasion/assertiveness skills and get live feedback on the same. They get 

to choose the scenario (example scenario - Want to get my father to delay my marriage, 

convince my brother to not use cuss words) and practice retorts/tactics etc with the 

platform. Our hypothesis is that knowing the person's retorts/or possible backlash can 

reduce the risk aversion in the girl. 

 

Name-Deviya Prabhakar 

Age-29 

Location-New Delhi 

 

Profile-Founder,SowGood Learning Farm(2017) 

 

Deviya, co-founder of SowGood is leading school program in government and private 

schools in Delhi. The Vision of SowGood is to create more nature aware generation 

through farming and waste management. Deviya has been a corporate trainer with 12 

yrs of experience in some of the top banks and insurance companies like Standard 

chartered, American Express and ICICI Prudential.  

About the organization- 
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We work in collaboration with the Delhi Govt Schools, and SDMC schools to provide 

holistic learning environment to students and to connect the students to nature. In 

order to do the same, we develop small farms and composting units inside the schools. 

Children of different classes come together to design and plan the farm. And then 

understand the seasonal crop, soil care, plant care etc. They do the sowing and 

harvesting of the crop, with support from our team. Along with this, we integrate 

children's classroom curriculum through projects. Various projects like water 

conservation, states, fractions, tables etc are integrated with farming. 

 

Name-Monica 

Age-29 

Location- Ahmedabad, India 

 

Profile-Founder, Respire Experiential Learning(2015) 

 

Monica Yadav is an Engineer, Entrepreneur and a STEM Educator. She is the founder of 

Respire Experiential Learning where she designs curriculum and develops application 

based products for making STEM learning easy for school going children. She is also a 

Mentor for Atal Tinkering Labs - an initiative under the Atal Innovation Mission of NITI 

Aayog, Government of India. She has worked in diverse locations ranging from metro 

cities to tribal villages for setting up Innovation/Tinkering lab in schools. Monica is a 

strong gender equality advocate and she is actively working with "Girls Do Science" in 

India; an educational toolkit to encourage STEM among girls in the age group 9 to 17 

years. She is also engaged with Global Shapers Community, an initiative of the World 

Economic Forum as a Shaper & Former Curator of the Ahmedabad Hub; and is 

currently serving as a member of the Global Steering Committee on Education & 

Employment. 

 

About the organization- 

 

Respire Experiential Learning (REL) is on a mission to spark a series of ripples across 

tribal, rural and semi-urban zones through curated research backed scientific initiatives 

that encourage children to learn and grasp the toughest of science and engineering 

concepts with hands-on kits and tools so they grow as committed professionals who are 

responsible towards their communities. REL is setting up low-cost Innovation and 

STEAM lab in schools. REL's initiative Girls Do Science is STEM-based educational 

material for young girls about Hands-on Science & Women scientist in India delivered 

through different media. Girls do Science is designed to meet the internationally 

adopted SDGs. 
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Name- Priya Sharma 
Age- 32 
Location- Faridabad 
 
Profile- Founder, Jimmedari Foundation (2014) 
 
Priya has made her contribution in corporate like Johnson & Johnson, Abbott India, 
Quest Diagnostics. After completing her post graduation, she left her lucrative job as 
“Strategy Planning Manager” and founded “Jimmedari Foundation” a registered, Non 
for Profit NGO, for the rural healthcare development. She has taken several initiatives 
for development of Rural Health & Hygiene, Women & Child, socio-economic indicators 
development for aspirational districts. 12530 graduates Volunteers are associated with 
Jimmedari Foundation and all educated people are dedicated to improve rural people 
lives. Priya & her team has adopted 84 villages in U.S.Nagar and providing them 
improved & free healthcare with “Mobile Health Clinics”. Jimmedari Mobile Health 
Clinic provides free doctor consultation, free diagnostics & free medicines at rural 
people doorstep. In last three years, her team has provided primary healthcare to 1.27 
lakh rural people and distributed free medicines worth 2.5 Crore to poor marginalized 
people. Patient’s record is well maintained for improved clinical outcomes. With 
experience and academic learning’s Priya is contributing in Mission Khushiyan, an 
district development project. Her NGO, Jimmedari Foundation is partner in honorable 
Chief Minister of Uttarakhand MSR initiative with project Mission Khushiyan. She has 
contributed well in improving socio-economic indicators performance improvement for 
aspirational districts. 
 
About the Organization- 
 
Jimmedari Foundation is dedicated to providing accessible, high quality, free primary 
healthcare to 700 million rural people, living in 636000 villages in India. Our aim is to 
empower and improve healthcare of 700 million rural people through professional 
healthcare delivery at rural people doorsteps in form of awareness, diagnosis, and cure 
with Mobile Health Clinics.  
 

Name-Manju 

Age-39 

Location-Pune, India 

 

Profile-CEO,NuSocia(2017) 

 

Manju, the CEO and Co-Founder of NuSocia, carries with her over 14 years of rich 

experience in the social sector across a wide spectrum ranging from managing large 

social projects at national level to driving International programs like Action for 

Children or leading consortium of organisations in a EU funded project, or working with 
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Impact fund. Her expertise lies in Designing, Piloting and Scaling up Community based 

social projects. A doctoral Scholar from TISS, this IDEX global fellow is an MDF 

certified passionate trainer and an avid traveller having covered more than a dozen 

countries across Asia, Europe, Africa and Latin Americas. She derives her inspiration 

from across the globe and use that to drive the energy at NuSocia. 

 

 

About the organization- 

 

We enable our clients by co-creating innovative Social Impact Solutions keeping in mind 

their unique market positioning & stakeholder needs. Our Solutions include CSR 

strategy and program design, Real Time Project Monitoring Dashboards, CSR Lifecycle 

management, CSR communication aligned to global standards, Institutional capability 

building & learning platforms and specially curated programs for Responsible future 

citizens.  

We work with Corporate Sustainability and CSR Leaders, Non Profit leadership, 

Government, Public Institutions and Educational Institutes enabling them to fulfill their 

mission with maximum efficiency .Advisory services for strategic CSR; Trainings for 

NGO leadership; Impact assessments and Collaborative CSR platform. 
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Program Leaders 
Annexure 4 

Sarika Bhattacharyya 

Advisor, BeyonDiversity  

 

Sarika is an Inclusion Strategist & Leadership Facilitator with more than two decades of 

corporate experience. A highly respected speaker on Diversity & Inclusion and related 

business issues, Sarika is a strong advocate for Inclusive Leadership & promoting equal 

opportunity for all. She is also VVLead Fellow (Vital Voices Women Leadership 

network) & member of Fortune Most Powerful Women Network. Sarika has been 

featured as the Top 50 Indian Women to follow on Twitter by WOW Asia in 2014. She 

was also felicitated prestigious “Leadership in Mentoring” award by Hillary Clinton & 

Bank of America in USA in 2014 and has also been featured as “Top 10 Global Diversity 

Consultants” in the Global Diversity List 2015 published by The Economist. She was also 

felicitated “Women of Excellence” by Women Economic Forum in 2017. Sarika is an 

avid reader, dabbles in painting & enthusiastic traveller. 
 
Bhairavi Buch Sonowal 
Head, CSR Advisory, BeyonDiversity  
 
Bhairavi is a seasoned healthcare, education and social development professional who 
has created some innovative and meaningful programs to enhance the quality of life of 
the people impacted. She has now transformed herself into an entrepreneur after having 
mastered these areas of work. She currently heads a company called HED Healthcare 
Private Limited as the Managing Partner. Her company has over the last 3 years worked 
on areas of skill development and skill creation, helping GE Healthcare create 2 centers 
in Jharkhand and Assam, which has churned out employable students in the field of 
radiology.  
Bhairavi is deeply concerned with developing a sound social fabric in society and spends 
a lot of time helping create educational systems, modules and thereby training students 
in various areas with the intent of generating employment and employability. She has 
worked as an expert auditor for the National AIDS Control Organization (NACO) to 
evaluate the HIV/AIDS program in India. She has also authored a module on women 
and child health for the Population Foundation of India (PFI). She headed the 
Micronutrient Initiative (MI) program in Madhya Pradesh and worked closely with 
UNICEF to improve child survival and prevent maternal mortality and morbidity. She 
has also worked as a Project Manager for an NGO and headed programs on women and 
child development, maternal & child health, HIV/AIDS, Adolescent health and 
developing their life skills, she has invaluable experience of having trained thousands of 
men, women and adolescents on gender sensitization, preventing sexual harassment, 
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preventing domestic violence thereby advocating policy changes in Gujarat. She has also 
worked for Red Cross on earthquake rehabilitation for people devastated by the Gujarat 
earthquakes. 
 

Nikita Tandon 

Program Manager, BeyonDiversity 

 

Post topping Delhi University in her master’s degree in political science she joined the 

team with a keen interest in issues of Women Empowerment and Equality. She is a key 

member in the team managing BD Think Tank and program managing the initiatives 

that have come out of it including We The Change, Research and Youth Inclusion. She 

aspires for a Doctoral Degree in Gender Studies and is an avid reader and passionate 

about dancing. 

 


